Hamilton College, Fall 2006
GOVT 308 - Politics, Persuasion and Public Opinion 
SIMULATION DESCRIPTION

In this simulation, students will run a simulated six week campaign parallel to the Meier-Arcuri race to fill the seat of retiring Congressman Sherry Boehlert (NY-24).  The class will be divided into three teams: two campaign teams of 10-12 members (A Republican Team for Meier and a Democrat Team for Arcuri) and a 2-3 student media team.  The campaign teams will appeal to an “electorate” made up of congressional experts from my Congress and the Presidency course (Govt 334). Teams will be judged on their ability to develop and implement a successful and appealing campaign strategy. 
CAMPAIGN ROLES

Team members will be assigned to one of the following roles: 

· Campaign Chair – The Campaign chair will serve as the team’s public face and primary spokesperson. The campaign chair will be selected by secret ballot. 
· Campaign Manager – The campaign manager will be selected by secret ballot and can be replaced at any point in the semester by a majority vote of team members.  The campaign manager will run team meetings and oversee implementation of the campaign strategy. 
· Research Team – Responsible for research, data collection and polling.  

· Media Relations Team – Responsible for press conference, coordination of press releases

· Paid Media Team – Responsible for coordination and development of campaign advertising, which will include a minimum of 2 television advertisements, 2 radio ads, and direct mail pieces. 

· Web site team – Responsible for web site development/maintenance.  
· Reporters – Reporters are responsible for covering the race through publication of a short, weekly newsletter and a media website.  Reporters will also prepare one 10-question survey at the start of the simulation and one 5-question survey the week prior to the election.  In lieu of a campaign speech, reporters will prepare a short speech reflecting on the state of the campaign and the impact of campaigns on political participation and citizenship. 

THE PORTFOLIO

Each student must hand in a simulation portfolio, which will include a copy of their strategy memo, press release, campaign speech and direct mail advertisement.  This is worth 20% of your final grade.
· Strategy Memo – Each team member must draft a memo that recommends a campaign strategy for your candidate and consider the tactical means by which your team will successfully implement that strategy.  The memo should also include a proposed campaign narrative (and counter-narrative), an earned and paid media plan, and recommendations for the effective use of language to “frame” the debate in the most advantageous way. 

· Press Release – Each team member must draft one press release over the course of the campaign simulation.  Drafts should be shared with all team members, the instructor, and reporters.  The media relations team is responsible for editing, coordinating, and distributing all press releases. 
· Campaign Speech - Each team member must write and deliver a 5-minute speech.  The best speech (as judged by your team members) will be delivered by the author to the “electorate” on election day. 
· Direct Mail Piece – Each team member must write and design their own direct mail piece.  Outside help is limited to consultation with other team members and/or outside experts of your choosing, so long as the help is limited to “showing” and “telling” and the actual “doing” is handled by each student.  
PARTICIPATION

You are graded by your team-mates, with a limited # of points for each team. This is worth 10% of your final grade. 
TEAM-GRADED ASSIGNMENTS

Each team will receive a group simulation grade for the following activities that are required as part of the campaign simulation: 
· Press Conference – The media relations team will set up a 5 to 10 minute press conference for the candidate to announce they are entering the campaign.  A media advisory and a press release should be prepared in connection with the press conference. The candidate should be introduced by another member of the team and other team members can use this time to offer endorsements.   The press conference will be held in class and should be videotaped and put on your team’s website.  

· Survey Research – The research team will conduct three surveys of the electorate over the course of the semester, including a “benchmark” survey and two subsequent “tracking” surveys.   The benchmark survey can be 20 questions and the tracking surveys can have 10 questions each.
· Web Site -  The web site development team will survey political websites already in use and deliver a short proposal to the rest of the team describing the use of internet technology by other campaigns and putting forward their own vision for the team website.  The web site development team will then create and maintain a website to promote their candidate.  Note: The web site must be password protected and access limited to students participating in the simulation. 
· Debate – The chair/spokesperson will participate in a debate to be held at a time and place to be announced.  The ground rules for the debate should be worked out by the campaign managers (but should include a role for the student reporters and, if the campaigns wish, volunteer voters from the “electorate”).
· Campaign Advertisements – The paid media team will put together a series of campaign advertisements, which will include a minimum of two television advertisements and two radio advertisements. The paid media team will also coordinate the direct mail campaign 
NOTE: Reporters’ team grades will be based on their performance on the newsletter, website, survey research and speech assignments outlined above.  Reporters’ portfolios must include copies of all newsletter and website stories, survey questions/results, and speech drafts. 

SIMULATION TIMELINE  (Subject to Change)
NOTE: SIMULATION BEGINS ON SEPTEMBER 26!
September 21: Group Meeting (30 minutes)
· Role Selection Today
· Note: Benchmark Surveys due over the weekend, will be given to the electorate on the 26th. 
September 28: Group Meeting

· Use this time to settle on campaign strategy after reflecting on results of the survey. 
October 5: Group Meeting
· Written Campaign & Media Strategy Due Today

October 10: Group Meeting 

· Press conferences and media campaign should start this week
October 17: Group Meeting
· Use as you see fit. 

October 24: Group Meeting
· Use this to prepare for the debate.  Simulation debate October 26th!  Time and place TBA. 
November 2: Student Speeches
· Breakout Groups.  Student speeches today. 

November 7: Election Day 

· Election Day.  Time/Place TBA

November 9: In-class Debriefing
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